
 

The Get Clients Online Giveaway Con-
tributor Tips Sheet 

Below are tips to help you decide on the perfect gift (or gift package) for this giveaway, describe 
it in attractive ways for your 100-word blurb and create an opt-in page that gets you the best 
possible list-building results. Real-life examples are included. 

Even if you have participated before in other giveaways, please read these tips!  
 
IMPORTANT: the key thing to remember for THIS giveaway, is that your gift must in some 
way help people with at least one of the following: obtaining more clients, leads, sales, or visibil-
ity online. 
 
If you read these tips and suggestions below—and take a look at the examples we give—and you 
still need help deciding on your giveaway, either Christine or her assistant Tanya Bryant will 
jump on the phone with you. To set that up, please write our team at gcogiveaway@gmail.com.     

YOUR GIFT 

☑ Your two main giveaway options are: 

1) Offer something to everyone in the general range of $97 to $497 value each.  

2) Do a drawing for a certain number of higher-ticket items, generally $500-$5,000 
value and above (these are just guidelines, not restrictions); AND offer a nice gift to 
everyone who opts in. This "free for everyone" item will generally be under $97 value 
each. AGAIN…these values are just guidelines. 
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☑ Before putting together your gift, be clear on the ideal audience you want to attract, and on 
their biggest desire and/or biggest challenge in achieving that desire.   

☑ Look at your existing products, programs, services, tools, etc., that address these goals and 
challenges. See if there any you want exposure for; perhaps you're launching something in a few 
months. Or, consider what would be a good "entry point" into your sales funnel, and choose or 
create a gift around that.  

☑ You're looking for the "sexiest" gift—meaning the most irresistible giveaway offer that will 
attract tons of opt-ins—that's the easiest for you to put together.  
 

☑ It's totally fine for you to create something specifically for the giveaway, but more often, it's a 
matter of choosing something you already have or bundling a few things together to make an at-
tractive package or "kit." 

☑ It's best to make your gift something that is not readily available to the general public, such as 
on the home page of your website.  

YOUR 100-WORD BLURB 

☑ Speak to your audience and the topic of the giveaway. Since the theme of this giveaway is 
“get clients online" make sure your blurb makes it clear how the gift helps them with that specif-
ically.   

☑ Your blurb needs to do two things in no more than 100 words: 
1) Describe specifically what the offer is so that it is clear 

2) Entice your ideal target client to click through to your opt-in page 

☑ The first line of your blurb is important. Make this the one that draws in your ideal client. Be 
sure the specifics of your offer are clear. Include information to entice the reader, but don't sacri-
fice clarity to do that.  

☑  Keep the title VERY succinct. For example:  

NO, NOT LIKE THIS: "Subject Lines Guaranteed to Get Way More Clients Opening 
Your Emails" 
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YES, LIKE THIS: "Subject Lines Made Easy"  

See page 5 of this tips document for examples of well-written 100-word blurbs. NOTE: 
Don't worry about assigning your gift offer to a category (all caps before the title). 

YOUR OPT-IN PAGE 

☑ Your opt-in page MUST INCLUDE the following:   

1)A giveaway banner (either horizontal or square) to give people who click through to your 
opt-in page the reassurance that they've reached the right place. If you have not re-
ceived these banners yet, please contact Team Christine at gcogiveaway@gmail.com. 

2)This boilerplate language at the bottom of your opt-in page (small font OK): 

The “Get Clients Online Giveaway" runs from Tuesday, September 6, through 
Tuesday, September 27, 2016, ending at midnight EASTERN time. 

Contributors with raffles will draw winners and notify them by email on Sep-
tember 28, 2016.  

Raffle winners have 30 days to redeem their prize, unless otherwise notified by 
contributors. 

All "Get Clients Online Giveaway" contributors are independent business owners, 
and are operating with, but SEPARATELY from the "Get Clients Online Give-
away" promotion. 

☑ The best opt-in pages have a benefit-rich headline at the top AND the opt-in box "above the 
fold," that is, visible without having to scroll.  

☑ You have space on this page to give more details on your gift. However, keep it as succinct as 
possible. Provide only what's necessary to get them to opt in. 

☑ Keep the focus on what your gift will do for THEM. If you wish to include a bio of you, it 
belongs at the bottom.  

☑ Keep the page all about the opt-in opportunity; this isn't the place for your main website 
header and navigation bar.   

☑ Be sure to have a thank-you page that either delivers the promised gift or directs them to their 
email to find an autoresponder from you that delivers the promised gift.  
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******************************************************************************
*********** 

Below are links to several examples of good opt-in pages:  

Opt-in page for raffle + something for everyone  
Example #1 
Example #2  

Opt-in page for something for everyone 
Example #1 
Example #2 

Go on to page 5 below to see examples of effective 100-word blurbs. 
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http://www.automateyourwebinars.com/drawing
https://attractyourniche.leadpages.net/done4you-2015/
http://ownyourmoney.com/done4you2015/
http://www.groupcoachingsuccess.com/dfy2015/
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