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The Visibility 
Blueprint 

Are you ready to be a LOT more visible so the people who desperately need you 
can... wait for it... actually find you? :) 
  

But... I also know that it's not so easy to: 1) Put yourself out there and open yourself 
up to God knows what; 2) Ask for the money when you need to; 3) Show up when 
you sometimes feel like hiding instead... and about a million other fears and 
doubts. 

 I had them too - and to be perfectly honest, they still come up from time to time. 

But there was a point in my business journey where I had to be more brave than 
scared, and more obsessed with helping the people I'm meant to serve, than being 
preoccupied with worry about being "out there." 

Once I took that stand for myself (and the people who needed me most), my 
business growth went into overdrive. The momentum, the expansion, the 
opportunities, the money... 

When you decide to stop being held back by excuses, fears, and doubts. When you 
decide to come OUT of hiding and generate the income you deserve. There is NO 
reason why you can't have this too! 

Dear Entrepreneur,

Love, 
Christine

I know you want to be seen - because that's how you get paid!

It all multiplies when you decide to not play small.

That's why I put together this guide - to show you the way to 
greater reach, expert status, and visibility - without all the blood, 

sweat, and tears I went through! :) And, nope, no ad spend 
required. I WANT THIS TO BE SIMPLE FOR YOU! Enjoy!
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With the online space noisier than ever, it’s even more important for us as business 
owners to break away from the pack. Having a “USP” (Unique Selling Proposition) is 
one thing – but that by itself is old school. People are MUCH MORE drawn to those 
who are willing to take a stand. 

So, WHAT DO YOU STAND FOR? 

For example, here’s me: 

* I am a stand for: THE ADVANCEMENT OF WOMEN IN THE WORLD 

* I am leading a movement for: ALLOWING OURSELVES MORE MEANING AND 
FULFILLMENT IN LIFE AND BUSINESS (aka, there’s more to life than this!) 

* I declare war on: GOING AROUND TALKING ABOUT “THIS IS HOW BIG MY 
BUSINESS IS…” – NO, IT’S HOW **HEALTHY** IT IS!! (i.e., ARE YOU PROFITABLE? 
A million dollar biz with $999,999 in expenses does not a healthy business make!) 

* I am redefining: THE WORD “TECHIE.” From geek to chic! The truth is, in a 
connected world if we are running ANY part of our business online, we all need to be 
TECHIE in some sense! “I’m not good with technology” doesn’t fly anymore!  

Your job? Answer the 4 prompts above for yourself, and weave these into your 
marketing and social media presence! 

The Visibility 
Blueprint 

Strategy #1: Follow the Be-Seen-As-A-Leader 4-Step Formula

For more specifics on how to be seen as a leader in social 
media and elsewhere, watch this video here. (Not only will 

what I’m sharing help shift others’ perception of you into that 
of a leader, it will start to create magic in both your business 

and your life.)

https://shesgotclients.com/social-media/leader-online
https://shesgotclients.com/social-media/leader-online
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Don't be afraid to pitch yourself to podcasts! You may think you're the "little 
gal/guy" on the totem pole, but if you are an expert on a topic that others really 
want to know about, there are lots of podcasters with larger audiences of your 
ideal people who would love to have you as a guest! (And many of them always 
need guests!) 

The first step is the pitch, after you have found some podcasts that are a fit (check 
out Apple Music's list of podcasts or Stitcher's. You want to make sure the podcast 
has a good size audience/lots of downloads).  

When creating your pitch letter, be sure to: 
• Address the host by their name 
• Include a compelling introduction that captures interest 
• Provide three to five key discussion points that are relevant to their audience 
• Assure them that you’ll provide informative content for their audience 
• Mention previous interview experience (if applicable) 
• Include your contact info and website 
• Let them know you’re happy to promote their podcast 

. 

To see an example 
of a pitch letter, 

check out my 
resource here

The Visibility 
Blueprint 

Strategy #2: Pitch Popular Podcasts

Also, it's a good idea to craft your own 
"Signature Talk." That way you don't need to 
re-invent the wheel every time you speak, 
whether offline or online. Get the basics of 
how to do that here.

https://docs.google.com/document/d/1vac3kO37XCeEaq28pDEdHGBAMXiefhcy9_CiIAR7r6E/edit?usp=sharing
https://drive.google.com/file/d/0B2rHlaItOQMta1pXMW5RRXhaajQ/view?usp=sharing
https://docs.google.com/document/d/1vac3kO37XCeEaq28pDEdHGBAMXiefhcy9_CiIAR7r6E/edit?usp=sharing
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Going it alone is the hard way to succeed. It makes sense: when you partner with other 
people or get their help, you speed up your results. 

So how do you find these partnerships? One way is that they are organically created: you’re 
out there in a big way, you have lots of visibility and people are approaching you and coming 
to you and asking you to partner with them.  

But most people when they first start exploring joint ventures, they need to actively seek out 
partners and opportunities. And the people you want to look for are those who already 
have visibility or credibility or  at the very least, have a list. 

There might already be people on your radar, or people that you are already connected to— 
colleagues, people you’ve worked with before, people you are in the same networking group 
with, social media connections you’ve communicated with. But you also want to think about 
people who already have a name in your industry or a name in a complimentary industry. 
You could also use good old Google. 

Another question people often ask me is “why should people say yes if I ask them to 
partner with me?” You might have small list shame, or you might feel you don’t have a lot of 
visibility. But you have to think about the fact that you’re going to be pointing out your 
strengths: “I created this course, I have this many people connected to me in social media, I 
published a book, etc.” You’re going to be talking yourself up so you’re not just going to go in 
there cold. 

The other thing to remember is often the person you are partnering with is not going to 
have to do a lot of work. You or your team can be doing things like setting up the web page, 
writing the copy, doing the marketing-they just show up. Plus they get free publicity, they’re 
getting promoted to your list. And, they also might be getting affiliate commission too. 

The Visibility 
Blueprint 

Strategy #3: Powerfully Partner

For a summary of my best tips on approaching partners (including 
a simple script you can swipe), check out my resource here.

https://drive.google.com/file/d/0B2rHlaItOQMtMWNCNHkyLVpiOEU/view?usp=sharing
https://drive.google.com/file/d/0B2rHlaItOQMtMWNCNHkyLVpiOEU/view?usp=sharing
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One of the cool tools I've been using for a few years now to connect with my peeps 
is Facebook Live. 

Are you using it yet? 

Before you groan about yet another social media bright shiny object, consider how 
crucial engagement has become in a noisy online world. Talking to your audience 
in present time deepens their connection and bonds you to them like nothing else. 

And, live video is the epitome of visibility! 

The biggest advantage is that the Live Video option is built right into Facebook. 
Oh, and there’s that little minor detail that Facebook now has 2 billion users. 
(WOW.) 

Plus, the content you create gets recorded and can be repurposed, and you can even 
broadcast live within Facebook groups and on Event pages. 

I definitely recommend capitalizing on the very NOW trend of online video 
consumption and in-the-moment updates. 

The Visibility 
Blueprint 

Strategy #4: Dive Into Facebook Live

Oh, and if you feel like you're not sure 
what the heck to say on your Lives, I've 

got some simple ideas you can see in 
my video here. 

Need more info on why it's time 
for you to put aside your fears and 
jump in? I've got you covered. 
Check out this video resource 
from me here.

https://shesgotclients.com/social-media/feel-nothing-to-say-facebook-live/
https://shesgotclients.com/social-media/feel-nothing-to-say-facebook-live/
https://shesgotclients.com/social-media/using-facebook-live-in-your-business/
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I know, I know. We hear this all the time and it sounds "obvious." 

But, the only way your marketing and visibility plan is going to get done is if you 
make the time to do it. Put it on the calendar and DON’T move it! If you’re lacking 
in clients and cash flow, it usually means you’re not marketing enough. 

Be brutally honest about how you’re spending your time. Schedule at least three 
hours a week to do it and beware the temptation to stop once the money begins to 
flow. 

Yep, to ensure your success continues, market even when you’ve got a full pipeline. 

Here is a resource gem of mine to help you get organized and create structure in 
your business - so you can get things done!  Resource. 

The Visibility 
Blueprint 

Strategy #5: Schedule It and Be Consistent

BONUS Tip! Get 'Em on the List

Being active on social media sites is a great way to drive traffic to your website. But 
what happens once those people have arrived at your site? 

You need to have a way to capture those prospects before you lose them and they 
click away forever. You want to offer them a way to provide their email address so 
that you have permission to keep in touch and build that all-important, ongoing 
relationship with them. 

Continued on next page....

https://drive.google.com/file/d/0B2rHlaItOQMtUVZLMElRUzQwOXM/view?usp=sharing
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BONUS Tip! Get 'Em on the List

Once you’ve captured their info, you then have a way to present any future 
offerings, events or opportunities to them. But first you’ve got to hook them in! 
Here are the keys to accomplishing that. 

1. Have a sign-up form for them to input at least their first name and primary email 
address. 
2. Place the sign-up box in a prominent place. 
3. Make it crystal clear what visitors need to do. 
5. Offer the ability to sign up on every page of your site. 

Now, when you drive all of that social media traffic that’s hungry for more of what 
you’ve got to offer, you have a way to continually keep in contact with them. 
They’ve decided to come check you out–don’t leave them without a clear next step! 

For a worksheet to help you narrow down what to offer for your incentive freebie, 
check this out.  

Congrats!
You now have a proven plan for creating huge visibility 

for yourself and your business - for free! 
Let me know how it goes, ok? :) 

I'd love to hear from you! To get in touch, email 
Christine@ShesGotClients.com or call 856.672.4375. You 

can also connect with me on Facebook here.

https://drive.google.com/file/d/1ZDQ8nDx7bRoQvw-JRVcRhEL39W3V2vlg/view?usp=sharing
https://www.facebook.com/christine.gallagher
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Speaker, trainer, bestselling author and award-winning business coach Christine Gallagher 
founded ShesGotClients.com in 2009, a company dedicated to teaching women around the 
globe how to find more meaning, fulfillment and purpose in their life through the power of 
entrepreneurship. 

Christine believes that when entrepreneurs learn how to share their gifts and their message 
in a much bigger way by leveraging their time and talent, they will not only attract raving 
fans, enroll more clients, and enjoy more income, they also become a force for positive change 
in the world. 

After applying Christine’s proven marketing methods, which she teaches via her Impact 
Academy and live workshops, her students and attendees typically experience a significant 
increase in subscribers, clients, sales and lucrative joint venture opportunities.  

The Huffington Post declared Christine to be one of “16 Brilliant Business Minds on Twitter,” 
she’s won the Bronze Stevie Award for “Business Mentor/Coach of the Year” for 2014, and she’s 
an Amazon bestselling author. 

She has launched and sold hundreds of thousands of dollars worth of products and programs 
online, and coached and trained hundreds of entrepreneurs in 26 countries around the 
world, including France, Australia, New Zealand, England, and the Philippines. 

Christine is also an in-demand speaker, sharing the stage with such luminaries as Daymond 
John and Laura Berman Fortgang, and has been featured as a online marketing and social 
media expert in numerous publications such as We Magazine For Women, NewsDay, BlogHer, 
The Huffington Post, Social Media Examiner, and many more. Additionally, she’s been 
interviewed on dozens of radio shows, telesummits, panels, and webinars. 

Christine published her first solo book in 2014 called There’s More to Life Than This, and her 
newsletters, products, and online reach now educate and inspire over 50,000 people every 
month.

About Christine 
Gallagher


